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Course Details

Credit Points 6 

Summary of the Course

Subject Area: Media

This course examines the interdisciplinary and relational nature of issues and crisis communication
from conceptual and practical perspectives.

Issues management is a managerial process that acts to provide a response strategy and early warning
tool for issues that have the potential to impact organisations. The successful management of issues
reduces the likelihood of crisis. Crisis management is the related process involving the development and
application of strategies aimed at helping an organisation successfully deal with a sudden and negative
event.

Issues and crisis communication refers to the PR-specific practices that emerge from these processes.

Through a range of case studies, this course will explore how issues and crisis impact upon
organisations across the business, community, government, and not-for-profit sectors, and will engage in
depth with the role of issues and crisis management and communication in strategic planning.

Course Learning Outcomes

1. Conceptualise the significance and functions of issues and crisis communication in an
organisational setting.

2. Provide detailed analyses of issues and crisis communication at a conceptual and strategic level.
3. Understand the key principles behind designing and developing a crisis communication plan.
4. Think strategically about the role/s of various publics and stakeholders in issues/crisis

communication cases.
5. Assess and evaluate the impact of the media in issues and crisis communication in an in-depth

fashion.

Teaching Strategies 

This is a level three course. It builds on skills developed in level 1 and 2 courses. It will allow students to
develop diverse conceptual and strategic skills in PR and professional practice.

Both lectures and tutorials will be open to dialogue and collaboration with the aim of exploring case
studies and material in a productive and rigorous fashion.

This course is NOT about rote learning, but rather involves actively thinking about and engaging with a
number of conceptual frameworks, professional skills, case studies, analytical material, and strategic
plans. Students are expected to take control of their own learning, rather than passively expect
information to be delivered to them.
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Assessment



industry. 

You are advised to choose your question with care, as they pose different challenges. 

You can take the perspective of any organisation, or public who were affected during the pandemic.

Assessment Criteria:



aspects of the issue/crisis? 

3. Analysis/Recommendations: What are the key mistakes and/or key successes with regards to the
communications strategy? How can you substantiate your analysis? What would you recommend? What
are your insights? How can you support your findings with relevant research and/or theoretical
frameworks? 

4. Conclusion: What are the key points/arguments you want to leave with your audience? 

Working in a small group will be a common activity for working in the communications/PR industry. A key



characterise crises and issues. These case studies will be drawn from actual events and will have
occurred within the past two years. 

A suggested format is as follows:



throughout the course, and key aspects will be discussed during the lectures. Some useful resources will
also be available on Moodle.

* Each pair should submit ONE Crisis Communication Plan to Turnitin. The other student should simply
submit ONLY a cover page, with basic information such as your name, student number, and the details
of your partner.

Assessment Criteria (Crisis Communication Plan):



Attendance Requirements

Students are strongly encouraged to attend all classes and review lecture recordings.

Course Schedule
View class timetable

Timetable 

Date Type Content
Week 1: 1 June - 5 June Lecture Introduction to issues and crisis communications

Tutorial Introduction to Issues and Crisis Communications
Week 2: 8 June - 12
June

Lecture Communicating in crisis to stakeholders
Tutorial Communicating in crisis to stakeholders 

Week 3: 15 June - 19
June

Lecture Utilising frames and key messages
Tutorial Utilising frames and key messages 

Week 4: 22 June - 26
June

Lecture Organisational crisis communications 
Tutorial Organisational crisis communications 

Week 5: 29 June - 3 July Lecture Crisis communication planning 
Tutorial Crisis communication planning 

Week 6: 6 July - 10 July Lecture No lecture - READING WEEK 
Tutorial No tutorials - READING WEEK 

Week 7: 13 July - 17 July Lecture Theoretical frameworks: IRT & SCCT 
Tutorial Theoretical frameworks: IRT & SCCT 

Week 8: 20 July - 24 July Lecture Health Crisis Communications
Tutorial Health Crisis Communications

Week 9: 27 July - 31 July Lecture The Internet and social media
Tutorial The Internet and Social Media 

Week 10: 3 August - 7
August

Lecture Leadership and the nature of transboundary crises
Tutorial Leadership and the nature of transboundary crises
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Resources

Prescribed Resources 

Website – Resources will be available on the Course Moodle website.
Online tutorials - via the Blackboard Collaborate LMS.

Recommended Resources

Further Reading

Alpaslan C et al, 2009, ‘Corporate Governance in the Context of Crises: Towards a Stakeholder Theory
of Crisis Management’, Journal of Contingencies & Crisis Management, 17, (1) pp38 – 49.

Coombs, W.T. & Holladay, S.J. (Eds.), 2001, The Handbook of Crisis Communication, edited by Malden,
MA: Blackwell

Galloway, C. & Kwanash-Aidoo, K., 2009, Public Relations Issues and Crisis Management, Melbourne:
Thomson Social Science Press

Gilpin, D.R. & Murphy, P.J., 2008, Crisis Management in a Complex World, Oxford: Oxford University
Press

Griffin, A., 2009, New Strategies for Reputation Management: Gaining Control of Issues, Crises and
Corporate Social Responsibility, London: Kogan Page

Heath, R. & Palenchar, M.J., 2008, Strategic Issues Management: Organisations and Public Policy
Challenges, 2nd edition, California, Thousand Oaks: Sage

Heath, R.L. & O’Hair, H.D. (Eds.), 2009, Handbook of Risk and Crisis Communication, New York:
Routledge

Howard, C., 1984, Issues Management: Origins of the future, Stamford, CT: Issue Action Publishers

Jaques, T., 2014, Issue and Crisis Management: Exploring Issues, Crises, Risk and Reputation, South
Melbourne, Victoria: Oxford University Press

Regester, M. & Larkin, J., 2008, Risk Issues and Crisis Management in Public Relations: A Casebook of
Best Rractice, 4th edition, London: CIPR

Toth, E.L. (Ed.), 2007, The Future of Excellence in Public Relations and Communication Management:
Challenges for the Next Generation, New Jersey: Lawrence Erlbaum Associates

Young, K, 2018, ‘Enhancing employee communication behaviors for sensemaking and sensegiving in
crisis situations’, Journal of Communication Management, 22, (4) pp451 – 475.

Recommended Publications

Asia Pacific Public Relations Journal 
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Journal of Business Communication 

Journal of Business Ethics 

Journal of Contingencies and Crisis Management

Journal of Communication Management 

Journal of Public Relations Research 

Public Relations Review

* This is a list of supplementary reading resources, which may be helpful in doing further research. You
are, of course, encouraged to move beyond these suggested texts.

Course Evaluation and Development

Your feedback gathered from the surveys at the end of the session offers valuable input. Your
experiences and suggestions are important, and there is always room for improvement in terms of
content and teaching strategies.  
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Submission of Assessment Tasks

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au . Support



Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
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