


Course Overview

Staff Contact Details

Convenors

Name Email Availability Location Phone

Peter Roberts p.j.roberts@unsw.edu.au Tuesday Robert N/A
2.00pm-4.00pm Webster 231P

Tutors

Name Email Availability Location Phone

Miriam Cabello m.cabello@unsw.edu.au N/A N/A N/A

Ashley McGrath ashley.mcgrath@unsw.edu.au [N/A N/A N/A

School Contact Information

School of the Arts and Media

Room 312, Level 3, Robert Webster Building (G14)

Phone: (02) 9385 4856

Email: sam@unsw.edu.au

Website: www.arts.unsw.edu.au/sam

The School of the Arts and Media would like to Respectfully Acknowledge the Traditional Custodians,
the Bedegal (Kensington campus), Gadigal (City and Art & Design Campuses) and the Ngunnawal
people (Australian Defence Force Academy in Canberra) of the lands where each campus of UNSW is

located.
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Course Detalls

Credit Points 6

Summary of the Course

This course provides a comprehensive introduction to Public Relations and Advertising Principles in an
Australian and international context. You will examine the history, growth, and contemporary influence of
both disciplines. The foundations of PR and advertising are studied, as are their influence within and
outside organisations, and the linkages both disciplines have in the “communications mix”. You will be
able to understand similarity and difference between PR and advertising in relation to communication
strategy, research, media relations, industry and professional pathways. You will also gain an
appreciation of the ethical dimensions and issues in allied communication disciplines.

Course Learning Outcomes

1. Explain the fundamental natures of PR and advertising, including theories, contemporary practice
in a wide variety of arenas, and emerging trends.

2. Evaluate concepts of publics/audiences, relationships and ethical practice.

3. Analyse local and international PR case studies.

4. Deploy knowledge of and skills in professional writing.

Teaching Strategies

This course offers students a solid foundation to the theory and practice of PR and advertising. Utilising
academic and practitioner perspectives on promotional culture, it will give students insights into how PR
and advertising professionals develop strategies and tactics to achieve overarching goals and specific
objectives. Lectures provide essential insights into key theories and case studies, building on and
extending ideas encountered in the set readings. Tutorials employ active learning strategies, structured
around group-based tasks relevant to working in public relations and advertising. Students receive
ongoing support and feedback on in-class work, while assessments reflect the integrated academic and
practitioner perspectives around which the course is based.
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Assessment

This Course Outline provides only the most basic information regarding the assessments. Detailed
instructions for all assessments are available on Moodle.

You must complete and submit all three assessment tasks in order to pass the course.

Assessment Tasks

Assessment task Weight Due Date Student Learning
Outcomes Assessed

Campaign Analysis 30% Week 3 in class 1,2,3

Presentation

Client Pitch Development 20% Weeks 5, 7, 8 & 9 in class 12,4

Milestones

Client Pitch 50% Week 10 1,2,4

Assessment Details

Assessment 1: Campaign Analysis Presentation

Start date:

Details:

In groups of 4, students deliver 15-minute presentations accompanied by submission of slides to
Moodle, with written feedback provided.

Assessment 2: Client Pitch Development Milestones

Start date:

Details:

Weekly tasks developing the final assessment for which students submit work-in-progress and receive
verbal formative feedback in tutorial.

Assessment 3: Client Pitch

Start date:

Details:

A 2,500-word practical writing task that includes a client pitch and content examples submitted to
Turnitin, with written feedback.
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Attendance Requirements
Students are strongly encouraged to attend all classes and review lecture recordings.

Course Schedule

View class timetable

Timetable







informed brief from the client. This week, we look at
briefs and the briefing process, then turn to how
research is conducted and consider its place within
the process. Research fuels good planning, which
provides the structure of any campaign.

Tutorial

We introduce a new model for the remaining
classes: the Agency. After some brief discussion of
readings and concepts, you will begin work on the
major assessment of the course - the client pitch.

Week 5: 12 October - 16
October

Lecture

Client Briefing
This lecture is compulsory and will not be recorded!

In this week’s lecture, you will be briefed on
Assessment 3. You will hear directly from the Client
about their organisation and its promotional needs.
There will be an opportunity to ask questions,
depending on the available time.

Tutorial

In tutorials, we will focus on Assessment 3: Client
Pitch. We will also meet the first of our
development milestones for the pitch, for which you
submit work-in-progress and receive formative
feedback.

Assessment

Assessment 2: Client Pitch Development
Milestones, in class

Week 6: 19 October - 23
October

Reading

NO LECTURE OR TUTORIALS AS WEEK 6 IS A
READING WEEK

Week 7: 26 October - 30
October

Lecture

Elememits (I1Yee Strategy and Tactics

Public relations and advertising professionéls need
to 0%o %o




meaning-making and persuasion are to public
relations and advertising. This week, we consider
how to connect with an audience in practice. It's
rarely enough to have a witty tag line or clever
image: you need to tell a story and you need to
stage that telling. We will look at how storytelling
works, from structuring narratives to powerful
writing. But we will also ask how stories are staged,
with a particular focus on the trend towards
experiential campaigns.




Assessment Assessment 3: Client Pitch due 16.00, November
20
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Resources
Prescribed Resources

Not available

Recommended Resources

Not available

Course Evaluation and Development

We are committed to improving MDIA1003 and have benefited greatly from student feedback on the
course. In addition to the MyExperience surveys conducted at the end of each semester, there will be an
opportunity for feedback mid-semester. You are also welcome to email or visit me, Peter Roberts, at any
point to raise specific concerns.

Student feedback is evaluated in relation to the learning objectives of the course and changes are
implemented to improve the experience and outcomes for students. For example, in 2017 the final
assessment was reduced in weight and broken into two components based on feedback from students in
2016.
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Submission of Assessment Tasks

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au . Support
hours are 8:00am — 10:00pm on weekdays and 9:00am — 5:00pm on weekends (365 days a year). If you
are unable to submit your assignment due to a fault with Turnitin you may apply for an extension, but you
must retain your ticket number from External Support (along with any other relevant documents) to
include as evidence to support your extension application. If you email External Support you will
automatically receive a ticket number, but if you telephone you will need to specifically ask for one.
Turnitin also provides updates on their system status on Twitter.

Generally, assessment tasks must be submitted electronically via either Turnitin or a Moodle
assignment. In instances where this is not possible, it will be stated on your course’s Moodle site with
alternative submission details.

For information on how to submit assignments online via Moodle: https://student.unsw.edu.au/how-
submit-assignment-moodle
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the



understand your rights and responsibilities as a student at UNSW

* be aware of plagiarism, copyright, UNSW Student Code of Conduct and Acceptable Use of
UNSW ICT Resources Policy

* be aware of the standards of behaviour expected of everyone in the UNSW community

locate services and information about UNSW and UNSW Library

Some of these areas will be familiar to you, others will be new. Gaining a solid understanding of all the
related aspects of ELISE will help you make the most of your studies at UNSW.
http://subjectguides.library.unsw.edu.au/elise/aboutelise
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