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Course Overview

Staff Contact Details

Convenors
Name Email Availability Location Phone
Lukasz (Luk) L.Swiatek@unsw.edu.au For all other contact
Swiatek details, head to the
course Moodle site.

School Contact Information

School of the Arts and Media

Room 312, Level 3, Robert Webster Building (G14)

Phone: (02) 9385 4856

Email: sam@unsw.edu.au

Website: www.arts.unsw.edu.au/sam



mailto:sam@unsw.edu.au

Course Detalls

Credit Points 6

Summary of the Course

This course equips you with the necessary knowledge and skills to understand how to generate social
engagement for social innovations, which are needed more and more to address diverse and
increasingly complex challenges facing our world. In particular, you will explore multiple approaches for

engaging with diverse publics across a range of social media. You will also gain insights into the
challenges confronting successful social engagement and innovation.

Course Learning Outcomes
1. Identify social innovation- and engagement-related theories in real-world-style scenarios.
2. Design a social media engagement plan.

3. Manage social media engagement challenges.

Teaching Strategies

So as to ensure active participation, this course is designed to facilitate both problem and practice-based
learning. It is taught in dual mode: face-to-face and online.
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Assessment

Please note: the first Course Learning Outcome listed on the previous page is not the correct outcome
(which was updated in mid-2020). The current first Course Learning Outcome is:

1. Evaluate concepts relating to social innovation and engagement.

Course Learning Outcomes two and three listed on the previous page are correct.

Assessment Tasks

Assessment task

Weight

Due Date

Student Learning
Outcomes Assessed




Assessment 2: Report

Start date: Not Applicable

Details:

1,200 words

Social media campaign plan (individual)
Feedback provided via LMS

Percentage: 20%

Additional details:

For all other details, head to the assessment two page on the course Moodle site.
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Assessment 3: Presentation
Start date: Not Applicable
Details:

8 — 9 minutes

Description: Group (of three) social media campaign plan. Individual students are assessed on theiur
individual contributions to group output, and so an an individual mark is awared for this assessmwnt.

Feedback provided via LMS
Percentage: 30%

This is the final assessment

Additional details:

For all other details, head to the assessment three page on the course Moodle site.
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Attendance Requirements
Students are strongly encouraged to attend all classes and review lecture recordings.

Course Schedule

View class timetable

Timetable

Date Type Content

O Week: 8 September -
11 September




Resources

Prescribed Resources

Details about these resources are provided on the course Moodle site.
Recommended Resources

Details about these resources are provided on the course Moodle site.
Course Evaluation and Development

Details about the course evaluation and development are provided on the course Moodle site.
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Submission of Assessment Tasks

Turnitin Submission

If you encounter a problem when attempting to submit your assignment through Turnitin, please
telephone External Support on 9385 3331 or email them on externalteltsupport@unsw.edu.au . Support
hours are 8:00am — 10:00pm on weekdays and 9:00am — 5:00pm on weekends (365 days a year). If you
are unable to submit your assignment due to a fault with Turnitin you may apply for an extension, but you
must retain your ticket number from External Support (along with any other relevant documents) to
include as evidence to support your extension application. If you email External Support you will
automatically receive a ticket number, but if you telephone you will need to specifically ask for one.
Turnitin also provides updates on their system status on Twitter.

Generally, assessment tasks must be submitted electronically via either Turnitin or a Moodle
assignment. In instances where this is not possible, it will be stated on your course’s Moodle site with
alternative submission details.

For information on how to submit assignments online via Moodle: https://student.unsw.edu.au/how-
submit-assignment-moodle
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Academic Honesty and Plagiarism

Plagiarism is using the words or ideas of others and presenting them as your own. It can take many
forms, from deliberate cheating to accidentally copying from a source without acknowledgement.

UNSW groups plagiarism into the following categories:

Copying: using the same or very similar words to the original text or idea without acknowledging the
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