Terminology

Definition

Integrated 15 Year Courses

Commerce Major

business.unsw.edu.au

48U0OC of integrated 1%t year courses which students must complete under this degree.

Maximum level one limit for the Commerce component is 60UOC.
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Bachelor of Commerce/ Design 3575
Progression Plan for 2021 Commencing Students

Table A. Commerce major:

Student ID:
Student name:

Compulsory core courses

Commerce Major- Refer to Appendix A.

UNSW Business School elective

(48U0C) Term

(42U0C) Term

(6UOC)

Term

1. COMM1100

1. WIL/Final Year Synthesis*

COMM1140

COMM1110

COMM1120

COMM1150

COMM1170

COMM1180
COMM1190
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Bachelor of Commerce/ Design 3575 Student ID:
Progression Plan for 2021 Commencing Students Student name:






Bachelor of Commerce/ Design 3575

Student ID:
Progression Plan for 2021 Commencing Students Student name:

First Year Enrolment Recommendation for Program 3575 Commerce/Design in Different Commencing Terms

Commencing in T1
T1 T2 T3
Enrolment Enrolment Enrolment
COMM1140 COMM1100 COMM1170
DDES1100 COMM1110 DDES1101
DDES1200 Introductory Disciplinary Studio
COMMO0999
Commencing in T3
T3 T1 T2
Enrolment Enrolment Enrolment
COMM1140 COMM1100 COMM1150
Introductory Disciplinary Studio DDES1100 COMM1170
Introductory Disciplinary Studio DDES1200
COMMO0999

*COMMO0999 is 0 UOC for MyBComm
Note: There is no term 2 intake for program 3575 Commerce/Design.

For the Design component of your program, please refer to the progression plan here or contact the Faculty of Arts, Design & Architecture.

PLEASE USE THIS RECOMMENDATION AS REFERENCE ONLY
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